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Residential population is 231,755 within 5 miles.
Daytime population is 272,850 within 5 miles.
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DEMOGRAPHICS 1 MILES 3 MILES 5 MILES :)SRTIVI:LTJ.IT:E
Population 18,385 148,668 231,755 346,255 ¢
Average Household Income $135,061 $140,379 $152,832 $141,193

Daytime Population 49,966 186,426 272,850 423,217

% Bachelors Degree 32.7% 30.2% 31.1% 28.4%
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HIGHLIGHTS

« With over 572,000 square feet, Bridgepointe Shopping

Center is one of the premier power centers in the Bay Area

- Tremendous visibility and frontage with two pylon signs
along Highway 92

« Excellent regional access via Highway 101 - 267,000
AADT (2016 - Caltrans) and Highway 92 - 153,000 AADT
(2016 - Caltrans)

AVAILABILITY

TRADE AREA

« Junior Anchor, Retail, Service, Restaurant, Quick Service
Restaurant Space Available

+ Unique opportunity to be part of premier tenant mix
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 Bridgepointe Shopping Center is the dominant San
Francisco Peninsula Open-Air Center for 15 miles in
each direction

- Strong Daytime population with over 272,850
employees within a 5 mile radius with more employers to come

+ There are over 8,300 residential units planned
or under construction in San Mateo County

« Affluent customer pool with an average household
income over $152,832 within 5 miles
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& RETAIL OPPORTUNITIES
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SUITE TENANT NAME SF SUITE TENANT NAME SF \

MAJOR 2 IN LEASE 24,144 PAD A AVAILABLE 7,491 (DIVISIBLE)
MAJOR 3 MARSHALLS 30,757 PAD B LAZY DOG RESTAURANT 8,300
MAJOR 4A  TOTAL WINE 27,000 PAD C BJ'S RESTAURANT 8,400
MAJOR 4B AVAILABLE 15,400 PAD D RED ROBIN 7175

B AVAILABLE MAJOR 6 BED BATH & BEYOND 35,550 PAD E AVAILABLE 8,017 (DIVISIBLE)

B N LEASE MAJOR 7A  WORLD MARKET 14,202 SHOPS 1  ARMADILLO WILLY'S 4,908

] LEASED MAJOR 7B ULTA SALON 10,278 SHOPS 2 STARBUCKS 1,722

[ NOT A PART MAJOR 8 PETCO 10,687 SHOPS 2 VERIZON WIRELESS 2,528 e
me == S|TE BOUNDARY MAJOR 9 ETHAN ALLEN 14,962 L
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ELEVATION & PROPOSED DEMISE PLAN
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ELEVATION & PROPOSED DEMISE PLAN
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Beyond any store of its kind.
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SAN FRANCISCO
STRONG DAYTIME POPULATION WITH
OVER 186,426 EMPLOYESS WITHIN A
3 MILE RADIUS WITH MORE LEADING BRI TE
TECHNOLOGY FIRMS TO COME
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SAN MATEO COUNTY DEVELOPMENT [CinY IN ADDITION TO THE 360,624 PEOPLE LIVING WITHIN

15 MINUTES OF BRIDGEPOINTE SHOPPING CENTER,
THERE ARE OVER 8,300 RESIDENTIAL UNITS PLANNED

PROJECT NAME DEVELOPER # OF UNITS @
1. 220 Park Road Cit of Buringame < - OR UNDER CONSTRUCTION IN SAN MATEO COUNTY
2. 557 East Bayshore SyRes Properties 336 ——
3. Broadway Plaza The Sobrato Organization 400 w ERANCISCO
4, Marina Center Foster City Marina Center 160
5. Gateway at Millbrae Station Republic Urban Properties 376 BRUNO.
6. Essex at Central Park Essex Property Trust 80
7. HaywardPark Caltrain Station Site Sares-Regis 100 SAN FRANCISCO
8. San Bruno Avenue Mixed-Use Building Rosjan Limited Partnership 60 ' BAY
9. 576 - 600 El Camino Road 32 SAN
10. 777 Walnut st 20 INTERNATIONAL

TOTAL PROPOSED 1,692

. BRI TE

APPROVED SHOPPING CENTER

PROJECT NAME DEVELOPER # OF UNITS 5 @
11. 1008 Carolan Avenue SummerHill Apartment Communities 290 13
12. 150 Serra Avenue Muzzi, Vincent A. 500
13. 204 Franklin Butler Realty, LLC 91 MILLBRAE
14. 849 Veterans Blvd Sares-Regis 90 1 m
15. Central Park South Project Trans World Assurance 60
16. 477 E. Hillsdale Boulevard Barry Swenson Builder 151 BURLINGAME 13
17.  Firehouse Square Sares-Regis Group 81
18. 1409 El Camino Real Greystar 350 0
19. Anton Redwood Anton Development 250

SANRED 32
TOTAL PROPOSED 1,863 o 28 o

UNDER CONSTRUCTION / IN-LEASE UP

m FOSTER

PROJECT NAME DEVELOPER # OF UNITS m
20. 103 Wilson Greystar 175 6
21.  Anton Menlo Anton Development Co. 394 @ 27 =16
22. Elan Menlo Park Greystar 146 24
23. Indigo Apartment Homes The Pauls Corp. 463
24. Junipero Serra Transit Village BRIDGE Housing 525
25. Martson Apartments Lennar Urban 196
26. Pete’s Harbor The Pauls Corp. 402
27. Rendezvous Wilson Meany 158
28. Russell (The) Wilson Meany 70
29. Station Park Green Essex Property Trust 599
30. The Palacio Acclaim Companies 133 w
31. Triton Pointe (Phase D) Thompson Dorfman 166
32. Waverly (The) Thompson Dorfman 240
33. 1305 El Camino Real Greystar 137
34. 405 Cypress Ave Sares-Regis 260
35. 220 North Bayshore Townhomes City Ventures 42
36. 490 El Camino Real Sares-Regis 73
37. Centennial Village WT Mitchell Group 284
38. Old Theater Site Sares-Regis 83
39. San Carlos Transit Village Legacy Partners; Prometheus 202
40. The Avenue (Bay Meadows) Shea Homes 31
41. Cherry Chestnut 34
TOTAL UNDER CONSTRUCTION 4,813

SHO

TOTAL DEVELOPMENT PIPELINE 8,368
| TE
ING CENMTER
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POPULATION

1 MILES

3 MILES

S MILES

2022 Population - Projection
2017 Population - Estimate
Daytime Population

POPULATION GROWTH

155,538
148,668

186,426

241,521
231,755

272,850

Growth 2017 - 2022

Growth 2010 - 2017

HOUSEHOLD INCOME

2017 Est. Median Home Value
2017 Avg. HH Income
2017 Median HH Income

2017 EST. HOUSEHOLDS BY INCOME

$686,741
$135,061

$109,482

$866,839
$140,379

$104,096

$959,593
$152,832

$107,816

$50,000-$74,999
$75,000-$99,999
$150,000-$199,999
$200,000 and Over

EDUCATION

Bachelor’s Degree
Graduate or Professional Degree

Source: The Nielsen Company (2017)

DENSELY
POPULATED

STRONG DAYTIME
POPULATION

SIGNIFICANT
GROWTH

HIGHLY
AFFLUENT

WELL
EDUCATED
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. 5 minutes

$131,022 - Average HH Income
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$140,505 - Average HH Income
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FOR ADDITIONAL INFORMATION,
PLEASE CONTACT:

MATT KIRCHER
EXECUTIVE VICE PRESIDENT
MANAGING DIRECTOR

+1 415 772 0201

LIC. 01037365
MATT.KIRCHER@CBRE.COM

KATIE SINGER

FIRST VICE PRESIDENT

+1 650 494 5135

LIC. 01745709
KATIE.SINGER@CBRE.COM

ANNIE PRUPAS

FIRST VICE PRESIDENT

+1 415 772 0194

LIC. 01781411
ANNIE.PRUPAS@CBRE.COM

MEAGHAN HALEY
ASSOCIATE

+1 415 772 0202

LIC. 01889217
MEAGHAN.HALEY@CBRE.COM

TH Real Estate, an affiliate of Nuveen (the
investment manager of TIAA), is one of the largest
real estate investment managers in the world with
$107bn in AUM. Managing a suite of funds and
mandates spanning both debt and equity across
diverse geographies, sectors, investment styles and
vehicle types, we provide access to every aspect
of real estate investing. With over 80 years of
investing experience, and more than 500 real estate
professionals located in over 20 cities throughout
the US, Europe and Asia-Pacific, the platform offers
unparalleled geographic reach, which is married
with deep sector expertise.

Our investment, asset management and corporate
strategies grow from a deep understanding of
the structural trends that we believe will shape
the future of real estate and responsible investing
beyond market cycles. This 'Tomorrow’s World'
approach sits at the core of our investment process
and business operations, informing our long-term
view of real estate investments for the enduring
benefit of both clients and society.

© 2020 (BRE, Inc. All rights reserved. This information has been
obtained from sources believed reliable, but has not been verified for
accuracy or complefeness. You should conduct a careful, independent
investigation of the property and verify all information. Any reliance
on this information is solely at your own risk. CBRE and the CBRE
logo are service marks of CBRE, Inc. All other marks displayed on this
document are the property of their respective owners, and the use of
such logos does not imply any affiliation with or endorsement of CBRE.
Photos herein are the property of their respective owners. Use of these
images without the express written consent of the owner is prohibited.
PMStudio  March2020




